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the public is now 
_ Mystery-stories. 
to you! You’ve 
7em coming for 
. Make a news- 
on each, offering 
the best solution- 
for a 500-word 
D synopsis print- 
by the newspaper 
a a week in ad- 
picture, Mr. 
“guessing the 
our mystery seri- 
ete., has jumped 
ition tremendously.” 
rity enough for 
i= editor in your 


TO UCC LU 


~ J 


ASUNSUNNLANDUNEUOOUNCANNULNELE 


te 


Publix 


O 


IX) 
, 


The Official Voice of Publix 


Day-and-Date Run on “The Let 


pre rv tins 


Publix Theatres Corporation, Paramount Building, New York, Week of March 16th, 1929 


HOUSAND, WITHOUT PASSES 


days of “give-away showmanship” are over is revealed 
fy week by the specimens of campaigns being sent into 
fice by the showmen in charge of our theatres. 


STH SESSION 
OF SCHOOL 
STARTED 


With a class of twenty-eight 
men, the largest that has ever 
been assembled for _ training 
since the organization of the 
school in 1925, the fifth session 
of the Publix Managers Training 
School started Thursday, March 
Le The successful candidates 
were selected from over a thous- 
and applicants after each one was 
personally interviewed by depart- 
ment heads. 

From the four previous classes 
of the School, seventy-four men 
are now engaged in theatre 
operation in different sections of 
the country and abroad. This 
represents over 90% of the grad- 
uates of the School. 

As was the case with previous 
elasses, the majority of the men 
selected for training in the Fifth 
Class have had previous theatre 
experience, some of them being 
brought to New York for the 
training session from Publix 
Theatres, and from theatres of 
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partment heads, 
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it is not the same Manager 
At this writing, Tuesday, 


perienced wee 


reports no later 
of same, no later t 
possible for 
each week for 


1. Not mailing reports on-time. 

2. Not having made the proper investigation as to when 
the train or airplane leaves, thereby making an attempt 
to catch that conveyance. 

3. Oversight in placing a Special Delivery stamp on the 


4. Not using envelopes which have. been made up, eés- 

pecially for this purpose. 

In each and every instance, I have written to the manager, 

calling this tardiness to his attention, 
he usually promises never to do it again, 
for a month or so and then forgets about it. 
each week. 
7 P. M., there are still 44 reports 
missing. We have never had more than fifteen reports miss- 
ing at this hour during the last four weeks. 
ks when all reports were in New York on Tues- 
day noon, which proves it can be done. 

Any steps which will make it possible for us to y 
than 9 A. M. Tuesday morning, the majority 
han noon Monday, will actually make it 
at least three hours of overtime to be cut off 
the entire accounting department, 

Respectfully, 


CELEBRATION 
WEEK DOUBLES 
LAST YEAR’S 
RECORD 


Final returns for Publix Cele- 
bration Week indicated an in- 
crease of more than 100 per cent 
over the same week last year, ac- 
cording to an announcement made 
by David J. Chatkin, General Di- 
rector of Theatre Management, 
who declared that it was a splen- 
did tribute to Mr. Katz. 


The celebration week resulted 
in thousands of examples of posi- 
tive sales-genius on the part of 
various Publix showmen and local 
organizations. 

In Minneapolis, Ben. Ferris and 
Ralph Branton arranged.for Gov- 
ernor Theodore Christianson to 
speak over the radio in behalf of 
the whole Publix organization in 
general, and Publix-F&R in par- 
ticular. 

The idea of asking the mayor of 
each city to issue a proclamation 
in behalf of the week met hearty 
response, and the copy suggested 
in the Campaign Manual sent out 
in advance of the celebration was 
used verbatim, or improved upon. 
At any rate, hundreds of executive 
proclamations were issued in be- 
-half of Publix theatres. 

In several cities, newspapers 
‘were induced to devote some of 
their promotion space to huge dis- 
play ads, congratulating the whole 
city upon its geod fortune in pos- 
sessing Publix theatres. 

Radio, newspaper ads, and doz- 
ens of other media, carried the 
message. 

Mr. Chatkin’s complete 
nouncement follows: 


an- 
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TARDY MANAGERS’ REPORTS 


Week after week we rush all day Monday and Tuesday 
with the hope of being able to complete the Weekly Sum- 
marized Statement which is required by Mr. Katz and de- 
early Wednesday evening, and week after 
‘week some ten or twenty reports are missing when we need 
them most, usually arriving Wednesday noon or thereabouts. 
One missing report holds up the entire summary. 

Careful check ‘up discloses the following reasons for this 


and in a return letter, 
and lives up to it 
In most cases 


We have ex-° 


receive all 


(Signed) J. A. WALSH, 
Accounting Dept. 


AAKARAARAARA AAA AA ADDR AAA SARA DADS LLIB EELELE ELLIE LETS S LES ES 


ry, 


SORA AEDES DSSS EDEL ELLE ELLE 


ATM 
“THE LETTER” = 
DAY-AND-DATE 

APRIL 20 


—_——_ 


THE INDUSTRY’S fin- 
est talking picture drama!! 
JEANNE EAGELS, Star 
of “Rain” in an INTI- 
MATE DRAMA that 
THUNDERS AND 
ROARS in the. heart of 
EVERY WOMAN. 


Order your press books 
today!! Start teasing pub- 
lic interest today! On your 
screen ! With lobby posters! 
With newspaper stories!! 

SELL JEANNE EA- 
GELS and the DRAMA in 
“The Letter.” 
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"THE LETTER” 
IS FULL OF 
COIN-LURE 


Here’s another advance box- 
office tip for you. Start planting 
this enthusiasm in your publicity, 
and it will return the efforts in 


terms of extra dollars. 

At a pre-view of ‘“‘The Letter,” 
held in the Home Office projection 
room, Paramount’s newest hit pic- 
ture was acclaimed as a super hit 
by some of the most astute leaders 
in show business. 

Mr. Katz was tremendously en- 
‘%hused over it, and so was Mr. 
Dembow. 

Max Balaban, who for many 
years was the film buyer for the 
famous Balaban & Katz circuit, 
declared that in all of his experi- 
ence, he has never seen a finer 
dramatic production on stage or 
screen. 

“Here’s a bigger picture for 
women than was ‘Stella Dallas’,”’ 
says Mr. Balaban. “I suggest that 
if the Stella Dallas campaign idea 
be followed in every town, “The 
Letter’ will get the maximum 
gross it is entitled to. 

’ “Everybody is- anxious to see 
Jeanne Hagles, the stage star of 
‘Rain’ in this story by the author 
of ‘Rain.’ Monta Bell, the direc- 
tor, had a marvelous story and 
star, and as usual, he got the ut- 
most from both.” 

Mr. Balaban suggests that thea- 
tres start teasing public interest 
now by advance notices on the pic- 
ture—playing on the thought that 
this woman honestly was in love 
with two men—even with the man 
she killed. 

“The women make or break a 
picture when it plays a theatre,” 
Mr. Balaban declared. ‘“Here’s a 
picture packed so full of woman- 
interest that word-of-mouth adver- 
tising will make it when it opens. 
Every theatre should assure itself 
of getting a tremendous ‘opening’ 
for the picture, and word-of-mouth 
will do the rest.” 

Among those who saw and were 
enthusiastic about the picture 
were Messrs. Feld, Schneider, 
Chatkin, Botsford, Stewart, Char- 
les Skouras, Floyd Brockell and 
Mr. Saal. 
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ISTORIC 
VENT IS 
SENSATION 


Paramount news-reel, often 
called to attention by PUBLIX 
OPINION as something to adver- 
tise for box-office benefit, seored 
another sensational hit when it re- 
leased its first talking-newsreel 
service, at Washington, during the 
ceremonies that . officially made 
Herbert Hoover the president of 
the United States. 


The cameras caught closeups of 
every important incident and. the 
sound recording devices did like- 
wise. Thru the Publix theatres 
that played this picture made by 
Paramount, millions were enabled 
to “‘be present’’ at the event. 


Pictures that talked made up 
the entire subject, and even the 
street noises incident to the pa- 
rade were audible. r. Hoover’s 
speech was audible in every sylla- 
ble and the camera had him at 
close range. How the Paramount 
newsreel cameramen were able to 
so completely cover the event will 
be a mystery to most of us, but 
that they did it effectively is being 
proclaimed by theatre audiences 
everywhere, 


As soon as the subject was made 
it was rushed thru the laboratories 
and prints were quickly furnished | 
to all theatres. It was on the 
sereen of the New York and 
Brooklyn theatres operated by 
Publix less than 24-hours after it 
occurred, a feat that made the 
newspapers devote columns of free 
space in praise. 

Nothing that has happened in 
the development of Paramount pic- 
tures in a long time has sent such 
a thrilling wave of enthusiasm 
thru both the Paramount and Pub- 
lix organizations, and in theatre 
circles, on every tongue, the slo- 
gan coined by Mr. Otto Kahn, 
“When Paramount Moves, It 
Leads,” is being heard. Mr. Eman- 
uel .Cohen, head of ‘Paramount 
newsreel declares that scientific 
perfections in mobile equipment 
for taking sound pictures preclude 
the possibility of regular newsreel 
service from the ‘‘talkies’ until 
about August, but thet in the 
meantime, outstanding national 
events will be covered as was the 
inauguration. 


ANOTHER 


SMASHING HIT! 


The slogan “LUPE’S MAKIN’ 
WHOOPEE!” was more than con- 
firmed on Saturday morning when 
enthusiastic throngs jammed the 
Rialto Theatre, New York, to see 
Lupe Velez in ‘‘The Lady of the 
Pavements.”’ 

Attracted by the sensational suc- 
cess of this popular actress in the 
Paramount picture, ‘““Wolf Song,” 
which is consistently packing the 
Embassy Theatre a little further 
up the street, a long line had al- 
ready gathered at the theatre 
hours before the opening on Sat- 
urday morning. The crowd kept 
coming all day Saturday, Sunday 
and throughout the entire week 
rolling up a box office score ‘which 
was one of the high lights of the 
season. 
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OHIO EDITOR 
RAGES OVER 
CAMPAIGN 


What was intended as a vicious 
rap by the editor of the Delta 
(Ohio) ‘‘Atlas’’ bécause his paper 
was not included in the ad-scheda- 
ule for the opening of the new 
Toledo ——- Paramount theatre, is 
unquestionably the finest endorse- 
ment of ‘the sales efficiency of 
Publix organization that has come 
to the attention of Publix Opinion 
in many years. 

Jack Jackson, as advertising 
manager, and Sidney Dannenberg, 
as Managing Director of the Thea- 
tre are particularly entitled to the 


laurels, though, of course, various | 


home office officials who laid the 


groundwork for the campaign sev-| 


eral months before the opening, 
are also entitled to some of the 
glory. 

Every Stunt and gag, and every 
subtle institutional selling thought 
that has ever been successfully 
used elsewhere, was repeated, and 
in addition, Mr. Jackson and Mr. 
Dannenberg invented countless 
new ones. 

This front page “knock” in the 
tiny Ohio weekly newspaper 
should be an in ration to every 


body in Publix. 
We- the merehandise to 
seli— > sell it 


AT LAST the Toledo Paramount 
theatre is open! We can now £o® 
ahead wath the inauguration plans, 
Lindbergh's engagement, the Chi- 
cago killings and the Byrd expedi- 
tien. 


‘IT RE icone! more 

ty to open Mr. 
ncgiper els ig an house than at 
did te put over a Loan 
arive. 


J » Pied Piper, the 
preas agent, hawk Telede and mnorth- 
weaterm @hio hewlimg. Ome would 
he led to believe that the millenium 
hag been reached im Toledo. 


TER Tolede Week — ‘the 
mont slemimi Toledo happening 
im a decade’ othe most maodl= 
erm theatre im the wWorld’—ma gm isl 
ete. What a 
¢ over otherwise 
Four owt of every 
ve anything they mee 
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THE CITY SPAPERS 
pesedly immunized te public 
editers, fave 
F aA @wat tham ta 

ze amd corruption, 


he theatre cos 


9 
whe plays the oreem, whet te / 
acating capacity is, whe did the 
excavating, hew many yards of 
carpeting were required, whe care 
rice owt the ashes and what a 
Imeky city Toledo is? 


THE EXCHANGE CLUB teck the 
eran tt too. time for alll the world 
Mike it was elping im «a Red Creas 
the € ab chartered am alr- 
CHEE imvittatione to 
mayors amd editers. 
of Gotham 
» When 


arive, 
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THE EFIDEMIC teeck heavy tel 
im the wamke of the melehbbor-tow™m 
Lured by the promine 
e¢ dmeats dezeme of edi- 
week after EZave aol 
wmmas ef space te the Toledo nheow 
hemuse. 
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week, 


while they had mot ome Inch 


of free space fer their local mevie. 


THE WORLD tis drenched with 
publicity—always hee beem, Feople 
Wace it, Where is mo antitoxin for 
At, 


TWELVE PAPERS RAN 
HIS STORIES FOR 
PASSES 


Whitaker 


i de- 
of publicity for 


“Alias 


playing at the 


Manager E. 
rived a lot 


Fim my Valentine,’’ 


Theatre 


Publix Montgomery 
tanburg, S. C., whem he got twelve 


out-of-town newspapers to publish 


about the pleture he sent 


them, 


with a notation that a pair 


of passes to the Montgomery 


would be theirs by sending in a 


copy of the story. 
The papers begam coming im, 
some of them with two-column 


heads to the story. 
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six years ef age | 
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| poll conducted 
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ASH SNOW BANKS 


The huge blizzard of snow which recently swept over New York 
furnished just another means to Lou Goldberg to ballyhoo Paul Ash 


and the Brooklyn-Paramount Theatre. 


The Ash gale scattered all over 


Brooklyn and even spread as far as Broadway and 42nd St., New York, 
under the direction of Leu and Raymond Puckeit. 
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PARAMOUNT TOPS;|DO YOU SIGN 


LIST IN FILM 
DAILY POLL 


“The Pa- 
winning third place 
Last Command,’ 
Best Pictures of 1928” 
by the Film Daily 
among the critics of the entire ne- 
tion, Paramount pictures once 
again established its world leader- 
ship in the industry. 

Of the 49 picturés selected for 
the _ Hongr Roll, Paramount can 
boast of 14, the greatest number 
of any producer listed. The other 


Leading the list with 
triot,”’ and 
with “The 


“The Ten 


12 are “The Racket,” “Old Iron- 
sides,” “Docks of New. York,” 
Ls egion of the Condemned,’ 
‘Spec Wedding March,” 
e Net,” “Forgotten 
Aces,’ Sabreur,”’ “Beggars 
of Life,” “F leet’s In” and “Ladies 
of the Mob.’ 
The poli embraced 295 eritics 
representing 326 newspapers, 29 
trade and fan publications and 


three newspaper syndicates, “‘Edi- 
tor and Publisher’ estimated that 
] 3 public tiems cevered a pop | 
lation of 23,850,980. 


YOUR NAME 
LEGIBLY? | 


Re cently Mr. Chatkin sent out a 
letter, 


in | brief biographical sketch of each} 


| Division, District, Advertising and 


7 


House Manager. Imspection of 
some of the returns indicate that 
Publix has manpower of excep- 
tionally brillient qualifications. In 
instances, however, the 
typed biographies were 
signed in such a manner that hand- 
writing experts were baffled. At 
least a dozen photos and biogra- 
phies will have to be sent back to 
the town of origin, to be identi- 
fied, because the signatures are 80 
careless or fancy as to be un- 
readable. Modern business prac- 
tice has long established the cus- 
tom of signatures being written 
under a typewritten signa- 
cases where the “‘trick’’ 
hard to read. 


several 
neatly 


over or 
ture in 
signature is 


PARADE BAN ‘FOL 


LED! 


Here’s a 
Ama 
fire! 

Tampa was going hay-wire over 
a big parade, and 
advertising-floats were 
from the line of march 
stop the resourceful 
make box-office 


‘pip’? to remember! 


do, sometime! ! It’s sure 


elvi¢ of course 

barred 
Did that 
gents who 
whoopee for the 


“PTampa’ theatre? It did not! 
They got up a’ float, bannered it 
with George Bancroft “Wolf Of 


Wall Street’, mounted eutouts on 
itapnd put a man on top crank- 
ing a movie camera at the police, 


the crowds, the mayor, the com- 
mittee, and everybody else, Un- 
fortunately the film fogged, and 
that prevented the showing on the 
screen-——but the hundreds of thou- 
sands who witnessed the parade 
got a hot eyeful of “Wolf Of 
Wall Street.” 


Under the direction of Manager 


A. M,. Koy, the entire “Wolf Of 
Wall Street’’ campaign, as out- 


lined in the Home Office special 
manual was executed, with great 
box office results. 
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PUBLIX PLAN 
OF SERVICE 


Another indorsement of the 
famous Balaban and Katz Publix 
usher service, which later became 
the foundation of the now equally 
famous Publix service, came in the 
form of a request, received by a 
B & K representative from the 
owner of several prominent hotels 
in Chicago, to have his elevator 
boys and attendants drilled in the 
theatre service manual. 

Because of the evident appeal 
this type of service has upon the 


‘public, apartment hotels all over 


| 


the country are planning to in- 
stall it in their hostelries. The 
hotel managers figure that a 
smartly dressed, courteous attend- 
ant, well trained in extending 
thoughtful, unobtrusive service to 
the patrons would be a great sell- 
ing appeal to their tenants. 

“It should be a great flash for 
the apartment hotels,” one of 
these managers said. “At pres- 
ent most of them are using or- 
dinary untrained youngsters who 
care little about service and 
plenty for Dead-Eye Dick story 
magazines, They run their eleva- 
tors between paragraphs. 

“Other managers are with me in 
the desire for the picture house 
type of service, and we're gding to 
have it soon,"’ 


HERE’S A GOOD 
ONE TO WORK 


Notified by the local distributor 


asking for photos and a/of Liberty Magazine that the ¢ur- 


remt issue carried a favorable re- 
view on “Shopworn Angel,” the 
picture playing his theatre that 
week, Manager Murray Pennock, 
of the Minnesota Theatre, Min- 
neapolis, inserted leaflets advertis- 
ing the picture Im 12,000 Liber- 
ties, which was the entire local 
distribution, 

The insert, printed in large red 
type on bright yellow paper, read: 
“SEB PAGE 23 of Liberty Maga- 
zine. Frederick James Smith 
Gives ‘THE SHOPWORN ANGEL’ 
and says: ‘Miss Carroll has done 
nothing to equal this before, nor 
has Gary Cooper ever before re- 
yealed such engaging humor.’ 
THE SHOPWORN ANGEL now at 


'THE MINNESOT. 


Manager Pennock had »pre- 
viously contacted the magazine 
distributor so that he might be 
advised of any favorable review 
in Liberty on a picture which was 
playing or was about .to play at 
his theatre. 
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PICTURB SONG 
I'm All 
Close Harmony 
Do Things 
Carnation Kid Blossoma 


Children of the Ritz 
Louise 


Innocence of Paris Ma Ch 


Lady of the Pave- 


ments 


Lucky Boy 


Trial of '98 


True Heaven 


Weary River 


Wild Party 
Wolt of Wall Street 


Wolf Song 
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any more t 
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page-turning 
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fighting for atte 
a thousand othe 
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getting! (, 
The picture s 
story. } 4 
The headline 1 
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The copy sho 
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entrance, cle 
combination, 8 
Yes, mi 
long message ¥ 
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Simplicity does 
against that. Bu 
vertisement sho 
“bull’s-eye” som 
that when a legion 
turners see only the 
the name of the pre 
an active headlir 
advertisement I 
message — will 
tered. : 
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them. You : 
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a story whether 7 
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are not too proud | 
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Anatole Bourman, 


years. q 


A’ Twitter 
I yam Go Places & PF 


Some Sweet Day 


Wait yn You See 
It's A Habit of Mine — 


Where Is the 8 
Songs For 


My Mother's Eyes, 


Outcast Another Kiss 
Redskin Redskin 
Scarlet Seae Blossoms 


I Found Gold When 
I Found You 


True Heaven 


Weary River 


I'm’ Thirsty For 
Why Be Good Kisses, Hungry 
For Love 


My Wild Party Girl vassal 
Love Take ‘My Heart ‘Famous 
Yo Te Amo 

Mi Amado 
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es Feist, Inc 
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5TH SESSION 
OF SCHOOL | 
STARTED 


(Continued from Page 1) 


| Fersvary bas been designated as “Thank You Mooth™ et the , 
an You Month! Rivera, I. appreciation of your patronage in the past we have book- £ 


ed 4 of the Greatest Stage and Screen Shows it i possible to obtein. 


campaign in the form FEB.1 eee: 1s 


Month,” plann oer Coes RICHARD DIX : : 
: Star of "Abe's Wah Rose i “REDSKIN™ The course in training includes 


‘and Publicity Direc- 
erson of the Riviera 
Omaha, when they 
at four Paramount 
“were scheduled for 
e during the month of 
y, spread so effectively 
yut the city that they had 


“SHOPWORN ANGEL” 


Paremownte Singing and Tetang 
Picture~and cn che Stage 
Jay Mills to “High Hat"* 


D cicxse sexcitstr (20.21112i13 14115) 
“The Wolf of Wall Street” ff 7/18}19'20) 21/22 
24 25.26)27/28) |_| bane seed 


With Baclewoxe 
ee 
SEE EVERYONE OF THEM AND YOU WiLL THANK US 


on the stage 
Jay Mills io “Mission Bells" 
‘es ‘f Sas 
a. 3 
ma 
m, 
By 
it 
ee a 


—. 
forhle Kinch, organist At an ] : 


Paramount Sensational 
Cover Action Prcture 


the following— ; I 
Principles of Management, | 


On the Sage 
day Mills snd Gand in 
Publix “Bago" Tricks" 
FEB. 22 
WILLIAM POWELL 
ead © great talicing cast im 


} “The Canary Murder Case” 


Policies of Operation, Com- 


munity Analysis, Selection 
and Training of Theatre 
Staff, Equipment Mainte- 


mance, Projection, Theatre | 
and Stage Lighting, Stage- 
eraft, Public Relations, Ad- 


vertising (Copy, Layout, 
Media, Rates, Advertising i 
Materials, Mechanics of 
Printing and Engraving, 


iless to say, this cordial 
' reflected at the box 


res scheduled for the ea | etc.), Publicity, Relations ; 
were, ‘Shopworn ane a Me with Newspapares, Exploita- ; 

Wolf of Wall Street,’ Mae oe tion, Selective Merchandising, § 

and “Canary Murder Theatre Forms and Account- 

@ gag was—-four great ing, Insurance, Fire and Acci- 


dent Prevention, Program 

Arrangement and Schedules, 

Budgets, etc. 

The training session lasts six 
months. Special emphasis will be 
placed on sound projection. As 


‘to show the theatre’s \ oe en PRES) | 2 
of the tremendous \ : Lae oa 
onage enjoyed in the ay gets es ot es 


nave thelr 
Theis pve ynret inn 


e it sort of a civic 
said Ted Emerson. 


public utilities en- 
he spirit of the thing. 
Our most successful 
a tie-up with the 
ompany whereby the 
girls that got on the 
r fares paid with he 
of the theatre. Mer- 
me afterwards that 
et a lick of work out 
Complained that 
t stood around in 
talked about the 
ng their fare.’’ 


ne earried on all out- 
during the month. On 
and 3-sheets. 

S—Line carried in all 
half page ad used to 


with previous classes, the group 
which assembles this week, will 
be taken into the field for experi- 
ence in the preparation and execu- 
tion of the daily routine at vari- 
ous types of Publix theatres, be- 
sides similar experience during 
the six months’ training at the 
New York and Brooklyn Publix 
Theatres. 

Jack Barry, who organized the - 
Managers’ School] in 1925 and has 
been its director since that time, 
will continue in charge, with 
Henri Schwartzberg appointed as. 
his assistant. 

The men enrolled for the Fifth 
Class are the following— 


a2ign. i ga in i nage 
: i yer, Ralph H.......... ast Lynn, Mass.. 
a meee 2 oe Obtained in Brown, poet © a es ae She ea ew 
1 din Merchants ads— Carden, Charles E........ irmingham, Ala. 
7 nk You Month at the Collier, William H....... Jacksonville, Fla. 
- Dantel, 2 Oss IP. is ese s Dallas, Texas 
4 ie arri iv- Forsted, Harry L.......5.. Gardner, Mass. 
4 ov. Goodwin, John, B...-... Minneapolis, Minn. 
‘ ; - oss, Eugene F............ wiston, ne 
: OA civance giving Holland, S. Sidney........Brooklyn, N. Y. 
ietures and enthusias- Joseloff, Stanley S...... E. Norwalk, Conn. 
py on each Bach a Prank) Vis isc. Pate raemge gh oe § 
wee i Kessler, Hyman....... ..;.-Chelsea, Mass- 
. ee en vee Keyser, Charles M............ Chicago, Tl. 
Ug . es 7 . Lesser, Irwin A.........-.... Paris, France 
: i Beata displays featur * ees e Lobkowiez, Ferdinand..... Vienna, Austria: 
: § four big pictures in lobby Cards handed by street car conductors to first fifteen girls mounting their cars. Jay Mills edges a semge Wet eae ae 
1 ean fats and Herbie Koch are the master of ceremonies and organist of the theatre respectively. Powell, Grnee: MERE ND SS New York gi 
: ice i fe fa ‘ ¢ er, Clark CG... 0.500% olumbus, Ohio 
ron Month thows in” |2. Some of the newspaper ballyhoo which sold seats for “Thank You Month.” Shepard, Harold J....... New York City 
4 Il posters, frames and Pees ; ae -Des Moines, 
Me tH vivid colors. . One of the 10,000 blotters distributed to schools, clubs, and business houses. Shuttee, Walter B.. .Kansas City, Mo. 
1 Sk You Month stic} , Swirnberg, Sam J.. ga pea rNren 
Ra ah : ‘ ‘ : : " Tan, Kingston T........... atow, China 
out going mail for 10/4, Stickers like these were pasted on outgoing mail, packages, sheet music, restaurant bill of | Watson Richard ‘Kan krbon, Mii 
| ee i S aL yaaa ae New York Cit 
y ‘ys Bee-News on_ their fares, etc. Casual, Joncens rene De aves, Colo. 
16 ontane!] hotel and ‘ 4 * . = ; 
| a [ music stores and 10-15 Silk ribbons worn by clerks in hotels, banks and restaurants. sey 2 ggg clash, ae a eqegen: 
. Mm their sheet music m i : DETER UR TR Ce 
| Meets stuck on the | 6. A few samples of the “Thank You” slugs carried in local advertisement. QU ICK WITTED 
| e packages. 


tters with calendar and 

; ank You Month” de- 
all business colleges, 4 
pols and to Creighton 


, || LAST , MANIAC 
Es -cteriu| A STRANGE BARRICADE! || “RECORD IS) sees iam 


RECORD IS Presence of mind displayed by 
Al Mitchell, master of ceremonies 
distributed through 


© building and several : : D at the ‘‘Minnesota”’ in Minneapolis 

a They were Most barricades are erected to keep people OUT. This one brought OUBLED prevented what might have been 
sd_on each desk in the people IN! Manager N. L. Tower, of the Rosetta Theatre, Little a serious incident when a maniac 
Beers of the Union River, Fla., arranged this set-up at a cost of less than $10, without the walked up from the audience, onto 
reading “It’s Thank You aid of an artist. As a result, a 25 percent increase in business was (Continued from Page' 1) the stage. 


Come!” strung along the shown. “The returns of Publix Celebra- Mr. Mitchell calmly accepted the 


LEADER BALKS 


the building. Whole 


cOrated in pennants, busi- 
ks decorated with pen- 
ng along the trolley 
Mires extending to each 
the street. Large one 
ens in middle read “It’s 
; nth at the Riviera.” 
ndow displays obtained 


BeHIND™ 


tion Week indicate a splendid trib- 
ute to Mr. Katz. 


“The boys all over the circuit 
did an outstanding job. In some 
instances terrible weather condi- 
tions prevented good showings 
becoming ‘record breakers’. Mes- 


intrusion as tho it was part of the 
show and greeted the intruder cor- 
dially. Simultaneously he lured 
him off stage into the wings, 
where with the aid of John Quin- 
lan, of the ‘“‘Crinoline vs. Jazz’ 
unit show, the man was subdued. 


i ow ing the Thank You 


ried in several merchants 
ng “This Is Thank You EB : 
the Riviera. — pects % 


Bh ae ee ag Sts: elas, Senneider fs, ite pits |e ee 
i wane ER F ‘AN INES eee! bons’ and Crabill’s divisions all| receive special mention in a later 
percent ges contributed their share to make! issue by Mr. Botsford. 


vas banner 9 foot deep 
OSs 18th & Farnam in 
ty hall and across street 
rt house. 

ide with street car com- 
‘Which all conductors 
f ribbons the opening day. 
iatre purchased 3200 car 
(a If price) which the 
ve away to the first 
that got on the car- 
handed them a_ card 
“Thank You! ‘This is 
nth at the Riviera” 
Mills and Herbie 
onductor said “Beg 
but your fare has 
paid.” 

in street ear on 
onth, being changed 
Meet the current 


onth” idea broad- 
on WOW one week 


‘orn by clerks in 
nd restaurants. 


this week stand out as an example 


of just what can be done by a 


great concentrated effort. 


“In comparison with the same 


week last year we exceeded it by 
over 100%, and this will indicate 
just what kind of a job was really 
done. To mention any specific 
cases would be like mentioning our 
entire organization as everyone 
contributed their share to the final 
result. 


“Our partnerships, in every in- 


stance, came through in great 
shape, and in nearly every instance 
lived up to the pledge they had 
made. 


“All over the circuit there were 


some _ particularly outstanding 
campaigns which will undoubtedly | occasion.” 


“This tribute to Mr. Katz has 
definitely proven what can be done 
by Publix as an organization na- 
tionally, and it also demonstrated 
the fact that the public will re- 
spond to a Publix Celebration 
Week, and it is our thought to 
make this week an annual affair. 
In the meantime, we suggest if 
you have any ideas along this line 
that you talk it over with your 
District Manager and have same 
submitted to your Divisional Di- 
rector. 

“This department wishes to take 
this opportunity to thank and 
highly compliment every other de- 
partment that aided in making this 
tribute to Mr. Katz a memorable 


wi 


TALKIES WIN, 


BLOOD TEST 
SHOWS 


Wallace R. Allen, Publicity Di- 
rector of the Publix Olympia The- 
atre, New Haven, Conn., obtained 
considerable space in the local 
papers and made the front page 
of New York dailies with a story 
on a blood test experiment ber 
tween a silent film and a talkie 
which he conducted at the thea- 
tre. The story.was picked up by 
the United Press. 


Allen had sev- 
eral local doctors 
take blood pres- 
sure tests of a 
show girl from 
theatre. It’s] the unit playing 
a pushover! | his theatre, a 
Your editor} twelve year old 
will co-oper-}| School girl and a 
ate when 64 year old man 
you present with heart trou- 
Pare ea ble: The ‘tests 

were taken ata 
private showing 
of the same. film, 
first in the silent 
version and then 
with dialogue. In 


Stage this 
test in your 


such a story 
accompanied 
by _— pictures 
of a_ local 
doctor taking 
the blood] each case, the 


of| recordings indi- 
cated a marked 
increase in blood 
pressure during 
the showing of 
the sound ver- 


pressure 
local person- 
alities! 


sion. 

In addition to gaining valuable 
‘publicity for his theatre the wide 
‘dissemination of the story 
throughout the entire country, 
served as a boost for the talkies 
_inasmuch: as it was a clear indica- 
tion of the added interest in the 


presentation on the part of an aI 


dience, as indicated by the blood 
tests of the three diversified types. 


ANOTHER GOOD 


BOOK TO READ 


A book that will add many dol- 
lars to the gross of your theatre 
with each change of program, is 
Roy S. Durstine’s ““Making Adver- 
tisements and Making Them Pay”, 
published by Charles Secribner’s 
Sons. You can order it thru your 
local bookstore. It costs $2.50. 

Publix Opinion recommends 
that you get your local library- 
board to put it on their shelves 
so your staff can draw on it when 
wanted. Or it’s a good thing to 
be in the library of every theatre. 

It contains many technical tips, 
and will give your creative genius 
an endless number of leads for 
application to show business. 


SMILELESS MAN 
PLUGS HIS 
SHOWS 


By placing a vaudeville per- 
former, who could control his 


facial muscles so that he would 
not smile, in the shop window of 
a local merchant showing cards 
advertising ‘‘A Woman of Affairs’”’ 
at the Publix Worth Theatre, Fort 
Worth, Tex., Manager Marsline K. 
Moore secured an unusual amount 
of publicity for the picture and his 
theatre. 

The attraction was a placard 
worn by the performer which 
read: “Make me smile and re- 
ceive a season pass to the Worth 
starting Saturday—John Gilbert 
and Greta Garbo in “Woman of 
Affairs.’ ”’ 
downtown business streets as well 


The ' man paraded the | 


TWO PAG 


E 


‘ Assistant Manager Ben Rosenberg, of the Eastman Theutre, Rochester, 
tio’s full page New York World want ad. reproduced in the January 19th iss 


PUBLIX 


freé page on an original hunch of his own. 


ROCHESTER SUNDAY AMERICANA Paper der Pearle Who Think--SUNDAY, FEBRUARY 37, 1028, Telephone, Main 7065 LS 
~ eae A NT NET N 


"Ue 


ROCHE/TER THEATRES 


Bay) 


NEED MANPOWER. THEY ADVERTISE IN THE 


JDOLIRNAL-AMERICAN 


‘Again the pulling power of the Journal Classified Ads ja demonstrated. First 


sacured an unusually fine type of young men for their service stalfs, 


© 
ements 


r Ff Son j*” ei : £2 

AAs OL ee 

" Criterion and CApitol Theaters 
young. men 


+ 
— 
~ 


meeded severé 


koe 


Here are a lew of 
the high type 
young men who 
are ushers at the 
Criterion and Cap- 
tol theaters. 


THE TIP SPREADS! 


Publix Opinion is also read closely away out in Oklahoma City. 
Manager Pat McGee, of the Publix Criterion Theatre, sent in his free 
full page ad on the same idea with the comment: “You sée, it isn’t 
necessary to open a new theatre in order to tie in the usher crews. 
Thanks for the idea.” He is unquestionably right 


. 
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prennear ot lee, 
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: 
| Mr, Hubert Schrodt, manager of the Garden and 


-ADS FREE 


Sa Ene RRR RR RETICLE ‘ 
is another careful reader of Publix Opinion. Stimulated 
ue, Ben not only pulled the same thing in Rochester but se 


Pasebee yeas: 
th ve 


JOURNAL-AME 


Choveitad Ads 
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Mr. Schwartzberg manager of the Broadway, Chelsea Mi 
transferred to New York as Mr. Barry's assistant at the Mani 


“ 


way, Chelsea succeeding Mr, Schwartzberg effective 


BES were desired. wo 


Pat McGee, man: Craeton and Cap- 
ol theaters phoned rar email want 
ad to 


‘of has experience in his letter 
the ict He says 


Every diy. peotle are finding 
that News wantads bong bac 
results, yet coat less chan half of 
others, Why pay more? 


NEWS WANTADS 


... Best Results at Less Than Half the Cost... 


as visiting department stores and! bear and giraffe by wooden slats 


other public places. 


“700” IN LOBBY 


When Manager F. Hookaile of 
the Publix Washington Street 
Olympia Theatre played ‘“‘The 
Barker,” he fenced in 4 life size 


in his outer lobby, motivated 
them electrically and ran ‘‘The 
Barker” record giving the spiel 
by Milton Sills as he does it in the 
picture. A life-size cutout of a 
barker pointing his stick toward 
the animals was placed on a small 
platform in front of the fences 
The stunt proved a great attention 
getter, 


) PREVOST TO CHRISTIE 


Marie Prevost, one of the best 
known feminine comedy stars, has 
been signed by Al Christie to play 
opposite Douglas MacLean in the 
next Christie-MacLean talking pro- 

| duction which will be filmed for 
| Paramount very soon. 


Moines has been transferred as assistant manager of | 
| Cedar Rapids effective February 23rd. 


| 


Mr. Lionel Wasson, manager of the Des Moines, Des 
| been temporarily, assigned manager of the Garden and P 
addition to the Des Moines until further notified. ; 


Mr. George Baker has been engaged as manager of th 
theatre, Houston, replacing Manson Floyd resigned, as of F 
27th. _ 


Mr. Louis Lazar, manager at the Metropolitan, Boston,” 
effective February 23rd. Mr. S. L. Barutio, who has been &F 
Lazar's position during his illness is still Acting Manager unt 
advised. ye 


Ben Black left the Saenger Theatre, New Orleans on Ma 
for New York to resume his duties in the Home Office. " 


Ray Teal has been transferred from the Palace Theatre, | 
to the Saenger Theatre, New Orleans, and opened on Saturday, 
2nd. 

Jimmie Ellard of the Denver Theatre, Denver, has been tr 
red to the Palace Theatre, opening Saturday, March 2nd, 
has been engaged for the Denver Theatre, to replace Ellard. 


Mr. W. E. Drumbar formerly City Manager of Miami has b 
pointed City Manager of Knoxville with headquarters at Tet 
Theatre. ) Pe 


————— 


Mr. J. B. Carroll has been appointed City Manager of Miat 
headquarters at 202 Olympia Bldg. Miami. ry 


Mr. T. R. Earl manager of the Imperial, Ashville has beer 
ferred to manage the Plaza, Ashville, Are 

Mr. Chas. Amos, city manager of Knoxville has been tran 
to Ashville as City Manager with headquarters at the Imperia 
tre, Ashville,, ar | 


Mr. Jack Hobby is the manager of the Coral Gables 
Coral Gables and Jack Hodges assistant. 


Mr, Evert Cummings district manager of the follow 
made his headquarters at the Capitol Theatre, ; 
Cedar Rapids, Moline; Davenport, Rock I 
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ci PREDICTION OF. 
EST IN’ GLORIFYING THE HORSE! |’ Scvears Aco 


COMES TRUE 


In a fecent issue of ‘‘Variety,”’ | 

a reprint of an interview in a Chi-| 
: cago newspaper of 14 years ago, is | 
published. The interview was|} 

with A. J. Balaban, who predicted | 
at that time the present high! 
standard of entertainment, luxury, | 
comfort, ideals and ethics in the! 
popular theatre. The occasion 
was the opening of the Balaban & 
Katz ‘‘Central Park’ Theatre 
which at that time was the height 
of luxury and appointment in cine- 
ma theatres. He said that the 
theatre was built by his brothers 
and Mr. Katz in anticipation of 
meeting the needs twenty years in 
the future. The theatre seats 3,000 
and in completely equipped with 
freezing plant, stage, and conveni- 


“ 


* 
A GAG! 
Both the Western Union 
and the Postal Telegraph 
Companies, are tied up with 
the American Telephone and 
Frelegraph Companies, in pro- 
moting telephoto transmis- 
sion of check-signatures, 
identifications, photos, etc. 
The rate is unusually high, 
based on the zone system and 
also on the size of the photo 
matter transmitted. 

Both companies are cager 
to get their service before 
the public. 

Can't you 
with your local telegraph of- 
fice manager to buy a news- 
paper ad and give you win- 
dow displays, containing the 


_—_———— 


The head of the big horse parade lines up in front of Michigan 
theatre for the judging. The parade was half a mile long and the 
street was not long enough to hold it all at one time. 

In the lower picture, part of the crowd of 10,000 which jammed 
Perey Avenue in front of the theatre blocking traffic for more than 
an hour. 


| Art Schmidt, of 
x publicity staff, 
e supervision of 
mtising and Pub- 
ut over a cam- 
c and his horse 
hat succeeded in 
that Motor City 
—and how! 

-eame to a peak 
tation stunt that 
iwn in a spectacular 
m on the Monday foi- 
' This stunt was a 
under auspices of 
umane Society, pro- 


make a deal 


*D 
b 
jed-UD | 
demons 
owing | 
‘horse-P 
he Michi 


movie star whose 36-point 
autograph, playdate, theatre 
name and other advertising 
in ad- 


material is written 


Moted B Roche. A horse- ences that are only matched in the ; ea fete 
parade if pital of the auto- newest and finest theatres, and its le a hedg pena A Belg 
Pobile” proved an idea shows and staff service became na- be i ; 

that ap d to the public imagi- tionally famous overnight pany manager to pay for the 
that api 1 to p & : telephoto message, the ad 


ng the horse ‘“‘king- 
Motor City’ got a 
ve publicity. Sto-| 
he parade with the 


and the windows, you're 
GOOD—as good as’ a few of 
the other sales-aces Publix 
already is cheering for pul- 


nation. 
for-a-da 
ot of | 

‘Ties U 


MOVING VAN FOR SINGERS 


Manager C. T. Perrin, of the 


mt by making the 

mor of Tony, Mix’s 
‘ hundred horses 
arade, stretching a 
The parade end- 
‘the theatre, where 
men did the judg-| 


Mi 
pat 
ouph 
ed in 
promi 
ing. 7 
Neith 
the par 
the p 
FREE, 


‘nor Tony were in 
is bad policy to let 
Such an attraction 
resented the tro- 
ons after the pa- 
ade was headed by 
yalry and a troop of 
A silver model 
the main trophy. 
st 1) School band headed 
parade fer 50,000 people lined 
sidewalks h uge closed motor 

‘only gasoline engine in 
labelled ‘‘Tony’s 
Remember the 


UNT: To reach the 
Schmidt arranged a 
Recreation Depart- 
ere to cut out of 
of Mix or Tony. Two 
is were submitted 
d in Michigan theatre 
in advance of engage- 
contest became talk 
Ss. 


Detroit Free Press. 
the usual essay thing: 
words on ‘‘Why Is the 
d Man’s Best Friend?” 
lay ads were carried 
ewspaper and also sto- 
thousand letters re- 
prize that attracted 
was the opportunity 
to shake hands with 


ng $8.50 each, were 
* Mix autographed 


Dp anted stories that De- 
hout stables for Tony. 
‘stables in phone book. 
‘City had no place for 
‘se!! The columnists 
J The Detroit Leland- 

t and best in town,— 
promotion—offered to 
A yacant store 


xe boudoir for, Tony and 
ter. Windows of store 
ed over, with announce- 
this room was reserved 
THE HORSE WAS 
BY PUBLIC. 


©STUNTS: Mix co- 
almost anything. He 
to work with. Visited 
y ill at hospital for a 
A picture... 
UTS—Bulletin sent out 
ops announcing Mix en- 
and assuring parents that 
show was clean. 

PER LUNCHEON — Mix 
‘paper people. He talks 
d all papers carried 


e talk Monday during 
Over leading station. On 
interviewed by movie 
over station WJR. 
E—Story on Tony’s 
The boy was once a 
oe 
e shows daily and 
siness stunts during 
curtailed to a couple 


ER CONTEST: Tieup | 


FRAMED IT!! 


Mr. B. H. Serkowich, 
Editor, 
Publix Opinion, 
New York City. 
Dear Mr. Serkowich: 
In Publix Opinion of Feb- 
ruary 16th, 1 note “Trage- 
dy Threatens Any Show- 
man.No Matter How Expert 
If Not Eternally Vigilant 
With ‘Talkies”” It is to 
the point. This has been 
framed and placed in our 
booth. Also read to entire 
house staff and talked over 
to great length. — 

Yours very truly, 


Frank A. VENNETT 


Manager, Central Theatre, 
Biddeford, Maine. 


P. S. Could I have two more 
copies of the above. 


SCHOOL CONTEST 
HELPS BOOST 
FILM 


The biology class of the largest 
high school in St. Joseph, Mo., 
beeame especially interested in 
“White Shadows of the South 
Seas,’ the picture playing at the 
Publix Missouri Theatre, when 
prizes were offered for the best 
short stories dealing with some 
phase of the picture. 

The class was allowed to see the 
picture first before writing their 
stories. The class instructor rec- 
ommended the picture highly and 
the class in turn told their friends 
which also helped to publicize the 
picture to excellent results. 


PUBLIX SERVICE 
IN THE SNOW 


Publix Sterling Theatre, Greeley, 
Colo., got plenty of free publicity 
and increased attendance by tieing 
up with the local furniture com- 
pany in the promotion of a vocal 
radio contest. 
transported to the theatre via the 
furniture company’s trucks which 
were bannered with notices of the 
time and place of the final contest. ' sye-e.e-0-0--0-0-0:0--0-0-0-0-0-0-0-0-8-0-8- 048 


AREAS 


Manager H. F. Kayes, of the 
Publix Temple Theatre, Houlton, 
Me., a snow and blizzard section, 
won the gratitude of his patrons, 
particularly the women and start- 
ed some favorable talk about town 
by arming his doorman with a 
whiskbroom to brush the ladies’ 
coats.and furs before entering the 
theatre. It was noticed that 
most of the women patrons would 
not sit down until they had brush- 
ed the snow from their wraps. The 
doorman was properly instructed 
so as to perform the task in a 
mannerly way, 


‘‘TRAIL OF ’98”’ 
MAKES GOOD 
AUTO TIE-UP 


Here’s a good auto tie-up on 
the “Trail of ’98.’’ Manager Vic- 
tor B. Lowery, of the Publix Burns 
Theatre, Colorado Springs, Colo., 
got a quarter page ad from the 
Hupmobile people reading ‘The 
Dog Sled Led the Way in the Trail 
of ‘98 but the new Century Hup- 
mobile Leads the Way in ’29. See 
the Trail of ’98 with Dolores Del 
Rio now showing at the Burns.” 


Manager Lowery also got the 
Studebaker people to stage a pa- 
rade in which a covered wagon 
carried the sign: “Studebaker led 
in the Trail of ’98’’ followed by 
several new Studebakers withthe 
sign: ‘‘And Studebaker still leads.” 
In addition to auto tie-up, a don- 
key with a pack carrying the sign: 
“See the Trail of °98 starting to- 
morrow at the Burns,’”’ was led up 
and down through the business 
thoroughfare. 


ling this new idea. 

Original photos with auto- 
graphs will be supplied “for 
this purpose by Publix Home 
Office. Just wire to A. M. 
Botsford and tell whose pic- 
ture you want sent telephoto, 
and what you want the auto- 
graph to say. 
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FREE! 


Oscar Doob sold the Detroit Free Press the idea that it would be 
a good boost for the paper if it followed up the Tom Mix contest 
which it had recently conducted with this institutional ad. Naturally, 
the paper grabbed the idea. And, incidently, the Mix Campaign 
Ballyhoo was appreciably augmented. 

This ad can be used by any paper after any children’s contest. Also, 
it helps to sell the paper on its own contest. 


a path from home 
to your counter- 


Y OU who sell to the school children 
of Detroit and their parents will be 
interested in this little story. 


Last week The Free Press was asked 
by Tom Mix, noted star of the screen, 
to arrange a contest which would 
reach Detroit school children and 
arouse their interest in kindness 

to horses. 


This contest brought forth many 
thousands of letters front chil- 
dren representative of practi- 
cally every school in Detroit, 

both public and parochial. It 
brought about discussions in 
homes everywhere. It spur- 
“red entire families to action. 


You’re Welcome 
Mr. ‘Whix! 


Mr. H, E. Mitchell, 
Menezing Editor, 
Detroit Free Press. 

Deer Sir: I have just been look 
ing over the thousonds of letters 
received from Detroit children ix 
response to omr little contest. FT 
ever sow sucn an enthusiastic ine 
terert. The Free Press surely 
must be close to the bearts of De 
troit's children amd their parents, 

Please accept my themks for your 
kelp in geting over my message 
about horsds to the 
troit. You extecded 
hopes. You may mot Byow it, Sut 
gon have inspired a mational move 
ment, for 1 am going to thom other 
fofers what you hove done as I 
travel from city to city. 


Gratefully yours, 


Here isavery definite meas- 
ure of evidence of the abil- 
ity of The Free Press to 
wield influence in good 
homes—an influence that 
reaches through from the 
smallest tot to the oldest 
of the family. Here is 
one newspaper you can 
depend on to carry a 
selling message to 
homes—into the 
school—into the con- 
fidence of its read- 
ers. Obviously the 
reaction is results 
from printed sales- 
manship. 


ee Se DD OO OO i Oe SO i SE SO SOR SS SO OH ® 


Anat 


a 
BRR Na cee a Teac eee 


oe cee ye Hee! 


HAS COSTLESS 
SALES WOW 


Louis J. Finske, City Manager 
for Publix. Theatres in Kansas 
City, who graduated from the 
Publix School for Managerial 
Training two years ago, is effec- 
tively merchandising the Royal 
and Newman Theatres. Mr. 
Finske, who was a lawyer before 
coming with Publix, took to 
showmanship like a duck takes to 
water, and as assistant to Sidney 
Dannenberg in Birmingham, 
made an enviable reputation. 

In the attached layout, Mr. 
Finske shows a letter from a 
chain-store manager, praising the 
effectiveness of theatre tieups. A 
front-and-back-fac-simile of the 
65,000 weekly heralds which the 
store pays for and distributes, is 


also shown. All the theatre does}. ¥ 


is post a list of 40 weekly win- 
ners of single tickets which the 
theatre gives. In addition to the 
65,000 free weekly heralds which 
the store prints and pays for and 
distributes, nearly forty stores 
plaster up their windows: each 
week with posters advertising the 
shows at the Newman and Royal, 
at no cost of passes or even print- 
ing. Another case of where a 
good idea did all the work. Each 
herald has a consecutive number, 
and 40 numbers are picked week- 
ly for prizes. 


HERE’S A GOOD 
SCHOOL TIE-UP 
FOR YOU 


Manager C. F. Millett, of the 
Strand Theatre, Pawtucket, R. L., 
hit upon a most. effective scheme 
of tieing up with the art depart- 
ment of the local publie school for 
considerable newspaper as well as 
mouth to mouth advertising. 

Manager Millett’s scheme is to 
give the art department.of the 
high schools the press sheet of a 
coming attraction and allowing 


_ TRY THIS SUCCESS 
KANSAS CITY 


them to.go ahead and work out | 


a poster campaign or a special 
lobby display. In this manner, 
not only will the picture itself bé 
advertised, but additional public- 
ity will be created for the theatre 
and the attraction in that the high 
school displays will be set in the 
theatre lobby. 

Plans are being considered for 
the remodeling of the Strand The- 
atre. If these plans are definitely 
approved, Manager Millett will ask 
for suggestions from the pupils of 
the art department, as well as the 
director, for the most artistic lay- 
out or color scheme. Although, 
in all probability, none of the sug- 
gestions could be used, a great 
deal of newspaper and word of 
mouth publicity will be obtained. 
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A LESSON! 


Little Thing 
Called Love,” theme song of 
“Shopworrn Angel,” is listed ns 
the best seller to-day. This 
tremendous success was 
achieved without any pluxz- 
ging prior to the playing of 
the picture. Had this been 
done, it would have meant a 
eorresponding inerease, even 
to the highly satisfactory box 
office results that the picture 


“A Precious 


enjoyed. 

We cannot afford to make 
this mistake again, Start 
plugging “YO TE AMO,” 


theme tune of “Wolf Song,” 
another prospective big hit, 
at onee! Also any- of the 
theme sengs, listed in another 
columm, whose pictures did 
not play your theatre yet. 
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READ EVERYTHING IN THIS LAYO 


Ajter you've done it ence with your biggest chain of grocery or drug stores, it becomes routine, requiring no special effort to 
lots of business for you. Remember, IT HAS Been done! ‘ 


{ : . 
PUBLIX THEATRES CORPORATION 


é Inter-Company Communication Sheet & 
Date. 


Ben J. Serkowi te, 


Ponn 12a0-2eoRADHe-S8-8O%, 


_wareh 8 


Laie Hom offie®, _ 
Louis J, Fins ke 
ee Kamas City, Xissourl. Subject 


Dear Mr. Serkowi te: 


° 
sthe Local oper ating y 
I am enclosing herewith letter parece with a coy of ’ 


a stores : | 
reget im cooperation ee Page | 

ight be interested in knowing , 
T thmght you ® . | 
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With kindest personal regards, 2 om 
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You may take a Ee best of all, save 
you buy! 


PLUNES soosweet, 
Post Bran 4 dciighrul Fs 
SAUSAE Pore Pork, Farmer Style 
Tub Lard 0% Pore 


We reserve the right to 


OF COURSE YOU DO IT 
THIS WAY, TOO 


Work This One On Any 
Star Of Your City 


' Kansas City is William Powell’s 
home town, and he is a graduate 
of Central High School here, class 
of ’11. Manager C. Claire Wood 
of the Royal Theatre secured a 
wire from Powell to a member of 
this class inviting his classmates of 
that year to be his guest at a cer- 
tain showing of the picture. About 
fifty were in attendance and there 
was good newspaper publicity on 
the stunt, as well. A member of 
the class, now residing in Denver, 
wired his regrets at being unable 
to attend, 


Lloyd D. Lewis, one of Amer] — 
ica’s foremost authors and jou 
nalists, who has for eight year 
been a member of the Balaban & 
Katz-Publix advertising and pub-|' 
licity department, has resigned in 
order to spend a year in Burope.|1 
Mr. Lewis is the author of many 
short stories, and recently his 
dag fda book, on the] 

eo raham Lincoln, was} 
is made up of six insert strips list-| hailed by literary authority as the 
ing six coming attractions. Sim-| Most outstanding work of its kind 
ultaneously, of course, you have a|@VeT written. Jack McInerney, |: 


trailer that does the same work oc vanga of the New York Hi 
for you. rh 


One of the effective old-time 
selling ‘‘sure-fires’’ of the theatre 
is a 3-sheet-size lobby frame made 
up of @ one-third top-piece that 
yells: “Look What's Coming 
Soon!”’ and the other two thirds 
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PUBLIX OPINION, WEEK OF MARCH 16TH, 1929 


THIS IS AWINDOW DISPLAY! 


It cost Toledo department store several thousand dollars too! Note 
the reflection of theatre across the street. 
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FILE THIS FOR NEXT YEAR! 


This is the Valentine Card which Manager Jess Day of the Capitol 
Theatre, Des Moines, Iowa, sent out to his mailing list, and distributed 
in his theatres. It created a great deal of favorable talk, particularly 
among the younger feminine element who greeted each other with: 
“Oh, I got the loveliest valentine from Don Galvan! Did you?” 


‘Dalentine Greeting 
from 


# DON GALDAN & 


THAT SPANISH BANJO BOY 


2 


SEE HIM’ EVERY WEEK 
AT THE 


CAPTROL 


7 


sDO CAMPAIGN STAMPEDED OHIO 


WATCH THIS COLUMN EVERY ISSUE FOR 


SOUND TIPS! 


These bulletins are issued by the Projection Department for infor- 
mation about talking picture equipment. Let everyone in your thea- 


tre read them!! 


BULLETIN No. 2 


Your success with SOUND PIC- 
TURES and their future value is 
dependent upon your ability to in- 
spire and retain public interest in 
this new phenomena. 


This can only be accomplished 
by refined, quality performance— 
the kind of performance that will 
amaze and mystify your audience 
with its realism and approach to 
the actual personal appearance of 
the artist. It is your -first duty 
to eliminate to the greatest pos- 
sible degree any phase of your 
projection of SOUND that gives to 
the audience the feeling that it is 
purely a mechanical result. Set 
as the ideal performance, the ac- 
tual presence of the performer on 
your stage—then—-don’t be satis- 
fied with your results until you 
have done. everything within the 
scope of your equipment to ap- 
proach this ideal. 

To properly direct your projec- 
tionist, it is necessary that you 
have a thorough knowledge of 
your sound projection equipment, 
its installation and _ operation. 
During its installation, devote as 
much time as possible to becoming 
familiar with the equipment. 
Don’t hesitate to ask questions 
and inspire your projectionists to 
do likewise. Before the engineers 
in charge of the installation leave 
your theatre, you and your pro- 
jectionists should have a thorough 
understanding of every detail of 
the equipment and its operation. 
Remember that this engineer is 
not an employee of Publix and 
not under Publix direction, there- 
fore, approach the problem of 
having him give you full instruc- 
tions on your equipment, and its 
operation, in a courteous, diplo- 
matic manner. 


Be present at every test and 
analyze the result from every sec- 
tion of your auditorium. The 
time to solve accoustical errors is 
while the installation engineers 
are on the ground. Attempt to 
ereate the various conditions in 
your theatre during the test 
periods that you experience when 
the house is in operation—such 
as the use of ventilating equip- 
ment, opening and closing the 
doors, draping of stage, ete. Con- 
fer with a representative of Pub- 
lix Maintenance Department, who 
will be present during the instal- 
lation, about any necessary struc- 
tural changes or repairs. 


The Electrical Research Pro- 
ducts, Ine., will supply you with 
a complete manual of operating 
instructions. Go over every word 
of this manual with your projec- 
tionists not only for your own 
benefit, but for their benefit as 
well. You can’t achieve good re- 


| sults unless you know how to go 


after them! Follow these  in- 
structions religiously and don’t 
hesitate to ask for help from the 
district Maintenance Department, 
or this office, when you need it! 

Have each projectionist keep a 
log of each period that he is on 
duty, noting any difficulty, 
whether minor or major, in de- 
tail. Make notes of your own ob- 
servations. Discuss them periodi- 
eally with your District Manager 
and Publix Maintenance Depart- 
ment representatives. 

You will find after study that 
the equipment and its operation 
are comparatively simple. Don’t 
permit this to cause you to lose 
interest in the improvement of re- 
sults. You can only make such 
improvement by constantly study- 
ing your installation and_ its 
operation. You must know how 
it’s done to do it well—and re- 
member—it is your duty and defi- 
nite obligation to get the best pos- 
sible results—don’t be satisfied 
with less. 


BULLETIN No. 3 


Immediately upon receiving 
your advance bookings from the 
Booking Department, check to de- 
termine the following:— 

1. Which subjects are synchro- 
nized. 

2. Location of exchange frdm 
which you will be served each 
synchronized subject. 

3. Whether synchronized sub- 
jects are recorded on discs or film. 
The Booking Department will des- 
ignate film recording by the letter 
“F” placed immediately following 
the title of the synchronized pic- 
ture. The letter “D" indicates 
that the recording is on Dises. If 
no letter appears following the 
title of the picture, you will know 
the subject is not synchronized. 

4. Arrange to have each syn- 
chronized subject in your posses- 
sion sufficiently in advance of play 
date to enable. you to preview 
same and secure replacements if 
your prints and discs are imper- 
fect. Request your district booker 
to use his influence in this con- 
nection and make every effort to 
get synchronized subjects in your 
possession four or five days in ad- 
vance. In event film and records 
are not in good order, immediately 
notify district booker, keeping dis: 
trict manager advised. 

5. Upon arrival of disc recorded 
synchronized subjects check each 
record against the film. Do this 
personally and take nothing for 
granted. 

6. On film recorded synchro- 
nized subjects check physical con- 
dition print. 

7. At the earliest possible mo- 
ment after arrival personally pre- 
view each synchronized subject 
and be certain that prints and 
discs are in good order. 


INTERVIEWERS MUG 
JAZZ-BO DURING 
PLANE FLIGHT 


Bill Pine, a B-K Publixist, who 
has been publicizing the Oriental 
Theatre since Paul Ash left there, 
has been up to his hips in master- 
of-ceremonies who lasted a few 
weeks each. He had to get up 
campaigns gn each, so Chicago has 
almost reached the stage where a 
parade makes the citizenry auto- 
matically rush to the Oriental just 
like an auto-backfire makes ‘em 
send. to: St. Louis for two new 
Democrats. 

When Jackie Ostermann was 
signed, Bill borrowed a ten pas- 
senger plane and loaded it with 
Chicago reporters and cameras and 
so forth, and flew up to Detroit to 
meet him and fiy him back. He 
was interviewed and mugged en- 
route and broke into all six dailies 
with illustrated feature lay out. 


PRIZE WINNER 
PLUGS THEME 


In order to plug the theme song 
of “Wolf of Wall; Street” a week 
in advance at the Greater Palace 
Theatre in Dallas, Billy Muth, or- 
ganist, obtained the services of a 
popular singer of the city, Miss 
Virginia Anderson, winner of the 
district Atwater-Kent radio con- 
test. The singer was presented at 
the regular organ solo, with ap- 
propriate announcement slide, 
singing ‘““‘Love Take My Heart.” 

Copies of the number were 
sold in the lobby, and plugged by 
a Panatrope loud speaker arrange- 
ment to standees and on the 
breaks. An announcement was 
run on the screen to the effect that 
the song could be obtained in the 
lobby.. On the big-breaks, ushers 
sold copies, which were also ob- 
tained from information girl. 


YOU HAVE THE 
MERCHANDISE! 

SELL IT!! Ne , | 

: The Official Voice of Publix oF 
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Vol. Il Publix Theatres Corporation, Paramount ‘Building, New York, Week of March 16th, 1926 
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We have made a tremendous investment in money o establish a relationship of I 
and respect between Publix and the Public. Every representative of Publix should see to it that this. 
always maintained and strive to heighten that spirit. 3 eb —SAM KATZ, President, Pub 
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“eave no stone unturned to give Publix the. noe | 
high standing it holds in the world of theatres.” | RELEASE BES See aoe ola Claes anal 
TO DATE. |p ae eerie 
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HAVE YOU A THEATRE LIBRARY? 


Is there a Publix Theatre that is NOT equipped with a well 
stocked set of files containing photographs, drawings, stories, etc., 
of the persons and things we need again and again to get the right 
kind of ads, publicity stories, and screen annouricements before the 
public? 

lf such a theatre exists, it’s a shame. 

Every theatre should compile its own “library. 

If there is such a theatre, TODAY is the day to start collecting 
the needed material. 

File extra press sheets, manuals, and mats. Clip drawings, 
caricatures, and ads from trade-magazines. Clip reviews of fea- 
ture-films and “shorts” from the trade-press and file it. Get the 
books telling the history of the industry and its leaders, and have 
them handy. : 

The home office will send you photographs of the heads of the 
firm and executives, and their biographical sketches, which you'll 
want some time or other, for the information of your public. 

Your local exchanges will furnish you with stills of stars. The 
newspapers, fan magazines, and PUBLIX OPINION from time 
to time furnish you with things that should be filed in your “tickler 
file.” 


A comprehensive “tickler file,” and an adequate “morgue” of 
photos, stories, cuts, mats, etc., will be invaluable countless times 
during the emergencies that constantly face you. 


Such a “research library” in your theatre is prima tacie evi- 
dence that you are a careful, analytical showman. 


Furthermore, it is of tremendous value to any youngster in 
your theatre who has the desire to obtain the knowledge of this 
business that will win advancement for him. Make your staff help 
compile and maintain your theatre staff library and encourage all 
employes to familiarize themselves with its contents. 


” 


“RIGHT OR WRONG” 


When Stephen Decatur, early in America’s life, gave the toast, 
“Our country! In her intercourse with foreign nations may she 
always be in the right; but our country, right or wrong,” he did 
something more than nail to the masthead a mighty good definition 
of a patriot’s feeling. 


He said something which, echoing in our own days in a busi- 
ness atmosphere, means a lot in actual conduct of an enterprise. If 
the spirit of his toast could be absorbed by the critics inside of many 
organizations their value to their concerns would be enhanced. 


The great need in day-by-day running of a business is not to be 
always right to a hair’s-breadth, but to keep moving on. When a 
decision is once made—whether or not as wisely as could have been 
made if there were more time to deliberate—all hands should live 
up to it loyally and stop dissecting the subject. Few things are so 
paralyzing as post-mortems. And in fact critic? of policy arrogate 
to themselves more wisdom and knowledge of the facts than they 
really have. Many a so-called snap judgment in business is based 
on facts long known and digested by those who make the decision. 
If the rest of the organization would give half as much energy to 
obeying the decision as they do to reviewing it everybody would 
profit more. 

Discussion is a good thing—before a course is embarked upon, 


After that, Decatur’s fine spirit of unquestioning, uncompromising 
fealty could be imitated to advantage._-“The Eaglet.” 


oquent testimony to the gradual 
organization and development of 
its non-syne facilities during the 
past few months. Despite the 
uniform excellence of its past 
weekly programs, it is the general 
concensus of opinion that the 
March release tops them all 
and furnishes unusual opportuni- 
ties for all managers to round out 
their programs with the best types 
of musical and novelty entertain- 
meat. <3 : 

Write to Boris Morros, Gen- 
eral Music Director, for any 
one of the programs listed under 
the March release. It is the aim 
of the Music Department to co- 
operate with managers in the field 
wherever. it can do so, according 
to Mr. Morros, and any request 
for information or service will be 
given its interested attention. 

The non-sync release for March 


OVERTURE: “Light Cavalry” — 
With special illustrated slides. Co- 
lumbia record No, 50056D. This well 
known overture by Von te is re- 
corded by the Columbia mphony 
Orchest It is of a descriptive 
character, portraying the prepara- 
tion of a Hussar.Regiment for bat- 
tle. The stirring music describes the 
gallant charge—then the measured 
strains of a funeral march—ending 
the victorious return of the troops. 
This is beautifully illustrated with 
eolored slides. Note: 2 neces- 
sary as parts 1 and 2 are on reverse 
side of record. 

ORGAN NOVELTY: A Jesse Craw- 
ford Organ Solo with illustrated 
slides, entitled “How About Me.” A 
pba page record will be released on 
this 


OVETURE: “Poet and Peasant”— 
by Von Suppe. Victor No. 45797. 
With illustrated slides. Parts 1 and 
2. An overture which has been a 
favorite with the public since it was 
first performed—very well inter- 
preted by the Victor oto “paged Or- 
chestra, and an excepti y attrac- 
tive set of slides. ; 

ORGAN NOVELTY: A Jesse Craw- 
ford Organ Solo—with illustrated 
slides, entitled “When Summer Is 
Gone.” <A Victor Record. Number 
—_ release date to be announced 
ater. 

VOCAL NOVELTY: “I'm Wild 
About Horns on Automobiles.” A 
new sensational number—comic idea 
with illustrated comic slidés. 

WEEK OF MARCH 17th 

OVERTURE: “Emerald Isle” — 
With illustrated slides. An appro- 
priate overture for St. Patrick's y. 
This overture begins with “Echoes 
of Ireland” recorded in Dublin—then 
a harp cadenza introduces George 
O’Brien, tenor, singing “The Harp 
That Once Thro’ Taras Halls’”—then 
an orchestral interlude of “Killar- 
ney,” followed by John McCormack 
singing “Mother Machree.” The 
finale is the lively “St. Patrick's 

ORGAN NOVELTY: A Jesse Craw- 
ford Organ Solo with illustrated 
slides Name and number of record 
to be announced later. 

VOCAL NOVELTY: “The Song I 
Love”—a very beautiful ballad sung 
pf OE ey Melton. Columbia No. 


WEEK OF MARCH 24th 


“An Easter Over- 
Espe- 


ie 
J 
ford Organ Solo with 
slides, ame, number and release 
date to be announced later. 

VOCAL NOVELTY: “A Love-Tale 
of Alsace Lorraine.” Number of rec- 
ord and release date to be announced 


later, 

*Managers desiring the Easter over- 
ture are requested to communi- 
cate with Boris Morros at once. 


* Footsteps to Satan—6 reels (S) 


S—Sound Se 
AT—All-Talking 
PT—Part-Talking 


718 
711 
726 


2940 
2839 
2838 
2819 
2815 
2650 
2814 
2883 
2733 

719 
2136 


A42 


A4M4 
A43 
AAT 
A4d 


Lady of the 
reels (8 


“ Badie Cantor in Ziegfeld Midnight Frolic. . 4 


‘Canary Murder Trailer...-..++-+serrserser* 


Happy Birthday ....... 


Ned eres Daughter—6 reels — 


Sin Sister—6 reels (S)...+++--+> 
Pavements — 10 


ween 


Office Scandal—8 reels (S)-..--- 
Napoleon's Barber—4 reels (AT) 
Diplomats—4, reels (AT)..--+-- 
Stolen Kisses—7 reels (S)....-+ 
Rainbow—8 reels (S)...--++++- 
Syncopation—8 reels (AT) 

Moulin Rouge—8 reela (S)...-- 
The Wild Party—8 reels (AT) | 


World Wide 7 
Paramount 
First Natl. 


LENGTH OF TALKING SHORTS 
PARAMOUNT tee 
1360 
900. 


James Barton It Happened to Him....+.+-++ 
; 17 


Meet the Missus 
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WARNER BROTHERS VITAPHONE —_ 


_ 2648-9 Ain't It the Truth.....+-+-+. Pere ee ph 


Jane Velie—Songs of Love....--- 
Green's Flapperettes ......-+- Pi og: rei vee anne 
Dorothy Rosette and Ryan in Mirth and | 
Melody a 
Bom and Lawrence in Pigskin Troubles oon] 
Bobby Folsam—A Modern Priscilla....----- ee 
Bobby Gillette with Doris Walker.....0<5-5 
Roy Fox ahd His Orchestra. ...-.«+++++0e0% 
Hope Vernon .. 
Kjerduf's Versatile Harpiste 
The Sefenaders tats ees biMale ces th Oaks waa 
The Paragons Quartette......--- 
Mr. Donald Brian. 
Neal Sisters.......+++«+- 
Gus Arnheims ....+.+++- 


METRO a 
Duci Kerekjarto—Spanish Dance... i .:s+5se 
Van and Schenck—Fire Crackers........++5 
Gordon and Squire—Recital Classique... --++ 
Revelers 
Bob Nelson—Everything I do I do......- 
Geo. D. Washington—The Vagabond. ..- 
Sunshine Sammy ....+.--.-eseeereeetens 
Life of the Party Roseland.........-+.+++9 
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“Movietone News No. 19A. 


Movietone News No. 19B....... 


Sound Your A. ....--.+5--+* 
Movietone News No, 20A..... 
Movietone News No 


At the Dentists . 
Sound News No. 8....«.+ vie 


The Hawaiian Love Call.... 


UNI 
The Brox Sisters at the Nig 


Length of Non- 
par 


Review No. 9 
Volcances 


